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Attempt any five questions from Section A and

any rhree questions from Section B.
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Answer each question of Section A within

50 words.
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Limit your answers within the given answer
book. Additional answer book (B-Answer
book) should not be provided or used.
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Attempt any five questions. Each question carries
5 marks.

1. g&9 U4 ggq fa9or @ar g ?
What is micro and macro marketing ?

2. fApradier seiamawenr d fQuve @ #Agca ®F 989 o
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Discuss in brief the importance of marketing in

developing economy.

3, ﬁmaﬁa&a—mﬁmﬁ%?

What is goal-oriented process of marketing ?
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Explain the difference between marketing and
marketing concept.
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pescribe
segm entation.
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Explain any rthree characteristics of buying bechaviour

N brief any one method of market

of Indian consumers.
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7.
What do you understand by product modification
decision ? Explain.
- gre—q
(Section—B)
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Attempt any rhree questions. Each question carries

15 marks.
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Give the modern definition of marketing and discuss

the various functions of marketing.
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What is marketing mix ? Discuss the factors affecting
marketing mix.

D T M
G

E: Scanned with OKEN Scanner



WA
i

915412
(4]

fgus yatarur ) wifdg s aell ARG d GG
wfdmal Y Rag AR

Discuss internal and external
marketing environment.
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Explain the various theories of consumer behaviour.
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What de you understand by Packaging ? How
packaging is advantageous to middlemen and

consumer 7 Explain.
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How is the price policy determined ? Describe the
methods which are adopted for the determining pricing

forces affecting

of a new product.
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